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Academic Degrees 
– PhD in Business Management, University of the Basque Country, Spain. 
– MBA in Finance, Universidad Rafael Landívar, Guatemala. 
– Bachelor in Marketing, Universidad Rafael Landívar, Guatemala.  
 
Managerial Background 
– Vice dean School of Management, Universidad del Rosario, Bogotá, Colombia. 
– Director of Marketing, Advertising and International Trade, Universidad Rafael Landívar, 

Guatemala.  
– Consultant for organizations in Guatemala and Colombia.  
 
Professional Activities 
– Post-Doctoral stay, University of Extremadura, Spain.  
– Associate professor of marketing and digital business, Universidad del Rosario. 
– Professor of Executive MBA at Rosario GSB, Universidad del Rosario, Colombia.  
– Guest professor at Universidad Rafael Landívar, Guatemala. 
– Academic editor for marketing and sustainable consumption PLOS ONE journal.  
– Former research associate at the University of the Basque Country, Spain.  
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and climate change awareness. Journal of Cleaner Production, 357, 131914. 
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Awards: 
– Distinguished profesor, Universidad del Rosario, Colombia.  
– Extraordinary Doctorate Award, University of the Basque Country, Spain. 
 
Areas of Interest 
– Sustainable consumption 
– Digital consumer behavior 
 


