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a. Explore the practical applications of the
concept

b. Is it a matter of the Government or should it
be part of the Corporation‘s Strategy?

c. May one company be able to demand it
from other companies, any non-
government organization, or just the
Government
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Dimensions
of External

Social
Responsibility

Environment

Humanity

Economical

Government

• Take care for environment
• Recycling
• Packaging reduction
• Logistics (coordination, transport)
• Avoid wasting of resources

• Avoid polution
• efficient use of resources

• Use none hazardouse material

• Services for the community
• Not using toxical

ingredients/material
• making products safety for use
• Financing fullfil basic needs of 

customers with
continous qualty to a fair price

• Support health programs

• Support Development of country with Infrastructure
• Not mal practice a monopoly position
• Transparency of financial processes
• Secure existens of the company itself

• Fullfil or exceed governmental
laws or policies

• Support government with
expertise to define meaningfull
and good policies or laws

• Pay taxes
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Social
contribution

Company 
Reputation 

Increase
Company 

Value

Increase
Product
value

Monetary
Benefit

Corporate Strategy incorporation of external
social responsibility
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How could company demand social responsibility

• Buying Power of my company
• Information and confidence

about the Vision and
• Benefit

• Selling power
• Information and confidence

about the Vision and
• Justification
• Convince Buyer (Marketing)
• Values

• Laws, Policies
• Control (executive)
• Protection

• Results
• Feedback
• Reputation
• Demand

Company

Government

Buyer
Customer or

other
Company

Society

Suppliers
other

companies
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